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Dear Reader,

Could our present economic 
slowdown be a good thing? A 
blessing in disguise?

I think it is. For the past 
dozen or more years we (and 
I’m simplifying now, because 
I know that what I’m about to 
write does not apply to every-
one) have lived like there’s no 
tomorrow, we’ve borrowed 
money like we’d never have 
to pay it back and we’ve 
spent it like drunken sailors, 
worshipping at big box stores, 
driving cars that get worse gas 
mileage than a Sherman tank, 
and building MacMansions 
with an ecological footprint 
the size of a small country.

And now we fi nd out 
that there is no free lunch. 
Someone’s always got to pay, 
and this time it looks like it’s 
us.

That is not a bad develop-

ment - quite the contrary. 
The single biggest fl aw in 
our present economic system 
is that too many costs are 
externalized, i.e. paid for by 
everyone, most likely future 
generations, not by the people 
or businesses that actually ran 
up these costs.

The lesson from the present 
economic slowdown is sim-
ple: We can’t pay ourselves 
more than we earn, and the 
rest of the world does not owe 
us a living.

If developing countries 
want to imitate our way of 
life, then we’re in deep stook. 

We are already feeling the 
competition from China for 
raw materials like steel and 
cement. If the Chinese were to 
be as car-dependent as we are, 
then the whole present world 
oil production would go to 
China - and we think $4 gaso-
line is expensive.

We are also discovering 
(once again, for those of us 
who remember the last eco-
nomic downturn and the one 
before that) that many of our 
traditional corporate cham-
pions (like the automobile 
industry), national retailers 
and other chains are giants on 
clay feet: they tumble easily.

All the more easily as their 
business decisions are infl u-
enced more by Wall Street 
speculators than by sound 
economics and long-term cor-

porate interests (never mind 
the workforce, customers, 
community or the environ-
ment).

Communities that ignore 
their locally owned businesses 
for the sake of national chains 
and big box stores are jeopar-
dizing their economic future 
and the stability of their social 
fabric. 

National chains treat the 
communities they have their 
stores and restaurants in as 
markets pure and simple, and 
they will drop them, i.e. close 
their outlets, whenever it fi ts 
their game plan. 

We don’t have to look far 
in the Madison area to fi nd 
examples of that type of 
behavior.

We also don’t have to look 
far in the Madison area for 
municipalities that haven’t 
understood that yet, and that 
keep courting developers that 
lobby for big box stores.

The present economic 
downturn provides us with an 
opportunity to take a step and 
refl ect on what type of society 
we want.

We can keep dancing to the 
tune of corporate America and 
the speculators who conduct 
it, or we can support our com-
munities and the local busi-
nesses, artisans and farmers.

The choice is ours. As is 
the buying power. It’s the true 
universal language.
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Framing...
       with a conscience

If you’re seeking a framer who 
believes in protecting the Earth, 
take your framing projects to 
Marty Smith at Fast Frames in 
Middleton.

Marty offers several green 
alternatives for your framing 
needs:
• organic cotton mats 
• recycled paper
• all-natural hinges
• sustainably forested wood frames
• 100% gauranteed Preservation

Framing option - high quality 
framing that protects your art 
to make it last.
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*ACH direct deposit required. Home Savings Bank relies on the originator of your ACH accounts and the proper
functioning of the ACH system to provide advance ACH deposits to your account. In the event these third parties
do not provide the information on a timely basis, Home Savings Bank is unable to provide advance ACH deposits
to your account. **Borrower is responsible for prepaid taxes, insurances and interest. Offer is for primary
residence purchase or rate-term refinance loans $150,000 and more. Loans over $300,000 are subject to
additional title cost. Subject to underwriting approval and credit scores 720 or higher. Borrower is responsible
for credit score fees if score is less than 720. This offer is not good with other offers, construction loans, WHEDA
and loans closed with Home Savings Bank within the last 120 days. Sellers will cover title searches and owners’
policy on purchase transactions. Properties must be in Dane and immediate surrounding counties. Title and
closing must occur at Community Title Company or Arboretum Title Company. Offer for applications taken
between June 1 and July 31, 2008, and closing prior to August 29, 2008.

Solstice Celebration!
Visit the Greenest Bank on 

Friday, June 20th!

Our branches are open from 6:20 a.m. to 6:20 p.m. 
to serve you on the longest day of the year!

Come for Solstice cake and refreshments and 
enter our drawing for great prizes!

Solstice Specials:
� Early Paycheck—Access your direct

deposit up to two days early!*

� $500 Flat Fee Mortgage—Save BIG on
your home purchase or refinance!**

See you on 
June 20th!


